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1.Introduction

This document describes new and improved features in the Forsta Visualizations October
2025 Release.

If you would like to know more about these features, please contact the support team at
visualizationsSupport@forsta.com and they will be able to assist you.

Best Regards,
Forsta Team
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2.StoryTeller

Weights and Dates saved in Templates

We have now extended the functionality of StoryTeller data templates to include the
saved question codes for Weight and Date variables. Just as with saved questions and
filters, the corresponding codes for Weight and Date will now be stored within the
template.

When applying a saved template to another project, if the saved question code for Weight
or Date does not exist in the target project, the system will automatically use the project’s
default Weight and Date variables.

NOTE!

At this time, the system mandatory variables “Responsedate” and “Weight” are
not treated as regular questions in the system and therefore are not stored in
templates. Any templates that include these variables will apply the default
Weight and Date in the target project. In an upcoming release, we plan to extend
matching to include these system variables based on their question codes.
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Chart labels updates

We have now introduced new styling options for text within chart objects, allowing you to
apply bold, italic, and underline formatting. These options are available in both
StoryTeller and StoryCreator, providing greater flexibility when customizing chart
presentations.
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Research Agent — Available now

We’re happy to introduce the Research Agent to all admins, your intelligent assistant
designed to support you directly within your Dashboard. Think of it as your analytical
sidekick, ready to help you enhance slide layouts, generate executive summaries, and
provide design recommendations.

The Research Agent can be enabled on a per-project basis. Once activated, it will be
available across all StoryTellers within that project. Initially released as an admin feature,
it will later be accessible to all user types, including Report Users.

We welcome your suggestions, feedback, and ideas on how this feature can best
support you and your report users in the future, please reach out to your Forsta
representative.

As illustrated below, you'll find a selection of suggested prompts to get started. You can
also enter your own custom prompt in the text field at the bottom of the panel.
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As an example, selecting the “Executive Overview” prompt, the Research Agent
generates a concise summary based on the content of your slide.

Research Agent EOTED
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Brand Heslth View | Brand Heslth View
Analysis Result
1. The Big Picture:

Brand awareness is strong, but significant drop-offs in consideration,
usage, and loyalty are limiting overall brand health and growth.

2. Key Metrics:

= Awareness: 76% (high, but trending downward)

» Consideration: 44% {moderate, declining}

+ Usage: 368 (low, deciining]

«  Loyaity: 22% (very low, flat)

« Net Promater Score (NPS): 39 (moderate, with 22% detractors)

3. Areas of Concern:

+ Low loyalty {22%) and declining usage indicate poor customer retention
and engagement.

= Consideration rate dropping sharply from awareness, limiting conversion
efficiency.

4. Opportunities:

= High brand awareness (76%) offers a strong foundation to re-engage
prospective customers.

» NP5 (39} suggests there is a solid base of prometers (629) to leverage for
referral and advocacy.

3. Recommended Actions:

= Launch targeted campaigns to improve customer retention and move
users up the loyalty ladder,

= Investigate and address key drivers of attrition between awareness,
consideration, and usage stages.

= Engage promoters with referral and advocacy programs to boost brand
usage and loyalty.

i o

« BACK 4D PAST ANALYSIS START NEW ANALYSIS

Al-zenensted contant may beincamast

How does it work?

The Research Agent uses visual analysis to offer suggestions for improvement, generate
insights, or provide a high-level overview of your slide. It does not connect to your data
(meta data or raw data), ensuring that all outputs are based solely on the values and
content you've created in your report.
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To begin, select the slide you wish to analyze. By default, the slide you are looking at will
be selected. This can be changed through the dropdown underneath the preview of the
slide. After that you can either:

o Enter a custom prompt in the text field at the bottom of the panel, or
« Choose from predefined prompts by clicking on any of the available tiles.

If you select a predefined prompt, you can further refine the output by adding additional
instructions or context.

Research Agent 9D X

§
o
oooo

Benchmarking
Rate your dashboard
baat i

against industry
+

B  Brand Health View / Brand Health View

The output

The Research Agent’s response will appear as text in the panel, as shown in the example
images.

You can now provide feedback directly within the tool by giving a thumbs up or thumbs
down based on your experience with the analysis or the feature itself. All feedback is
reviewed regularly to help us improve the functionality and overall user experience.
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You can navigate through your interactions using the following options:
« BACK — Return to your previous prompt.
o« PAST ANALYSIS — View a list of previously executed prompts.
o« START NEW ANALYSIS - Initiate a new analysis session.

5. Recommended Actions:

» |aunch targeted campaigns to improve customer retention and move
users up the loyalty ladder.

* |nvestigate and address key drivers of attrition between awareness,
consideration, and usage stages.

* Engage promoters with referral and advocacy programs to boost brand
usage and loyalty.

G ol

< BACK 9 PAST ANALYSIS START NEW ANALYSIS

Al-generated content may be incorrect.
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Data Security

As always, your data privacy and security are our top priorities. Here’s how your data is
handled with Azure OpenAl:

Your report screenshots (inputs) and Al-generated items (outputs):
e Are NOT available to other customers.
e Are NOT available to OpenAl.
e Are NOT used to improve OpenAl models.
e Are NOT used to improve any Microsoft or third-party products or services.
e Are NOT used for automatically improving Azure OpenAl models. The models are
stateless and do not retain data from your interactions.

The Azure OpenAl Service is fully controlled by Microsoft. Microsoft hosts the OpenAl
models in their Azure environment, and the service does NOT interact with any services
operated by OpenAl (e.g., ChatGPT or the OpenAl API).

Your data will be kept in the same region as your server.

Notes on Reliability of Large Language Models

Large language models like Azure OpenAl are powerful but not perfect. Here are some
key points:

e Context Understanding: The Al does well with context but can sometimes
misinterpret unclear or complex inputs.

o Data Quality: High-quality survey responses give better results. Poorly written
responses can affect accuracy.

e No Learning from Use: The Al doesn't learn from your input, ensuring your data
stays private.

e Human Review: Always review Al-generated outputs to ensure they meet your
needs and expectations.
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What’s Coming Next

This is the first version of our Research Agent, and several enhancements are already in
progress. Upcoming improvements include, but are not limited to:

e Conversational prompting — allowing you to continue your analysis after
receiving an initial output, similar to an ongoing chat.

e Dynamic prompting — helping you craft prompts automatically based on the
content of the slide you are viewing, ensuring more relevant and precise insights.

e Multi-slide analysis — enabling selection of multiple slides or a vertical slide view
for a more comprehensive analysis across slides.

e User access — refining access rights, admin-managed prompt libraries, and
availability settings per StoryTeller to support report users.
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User Interface update for Respondent Table

As part of our continued enhancements to the StoryTeller interface, we have now
updated the setup experience for the Respondent Table. This update aligns the
Respondent Table with the modernized setup pattern already introduced for charts and
tables.

The functionality and structure remain the same, except that a full-screen setup mode is
not available for this object type, as all configurations can be easily managed within the
side panel.

To use the new Ul, enable “Use new StoryTeller setup layout” under Project settings -
Beta settings in your project.

How it works
When editing a Respondent Table, the setup panel will open on the right-hand side of the
screen, displaying all configuration options in a clear and structured layout.
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Updating the preview will now refresh the object directly within your slide, allowing you to

instantly see the applied changes.
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As with other StoryTeller objects, no changes are saved until you click Save and
the blue border appears around your object. If you select a different object while
in Edit mode, any unsaved changes will be lost.

forsta.com

page 13



=
Growing Smarter Together “1 F

Summary
Provides an overview of all enabled settings for the object.

Respondent table PREVIEW X

Summary =

Table layout

(]

Variables in columns
Respondents in rows

2]
Columns s -
Country
o ¥ "‘1
o City
& Gender
o Age

# What do you think about Forsta Fika?

Filters =F

Time period: Full period
Filtered by all optional filters

Sorting

Response Date - ascending
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Data

Used to select the questions, filters, and time periods displayed in the table.

Respondent table PREVIEW X

Data

Columns s

i Country
i City
i Gender
i Age

i What do you think about Forsta Fika?

Filters

Optional filters

Time periods
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Table settings

Contains configuration options for how the table data is presented.

Respondent table

Table settings

Table layout
Sorting

Links to form report
Formatting rules

Web variables ©
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Format
Allows you to style the table layout and appearance.
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Export
Includes all export options available for the Respondent Table.

Respondent table PREVIEW X

Export =

. Allow export to Excel g
I Allow export to CSV

B

n

‘!‘.
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3.CrossTable tool and StoryCreator

Show Question code in Filter setup

When adding static filters to your StoryCreator and CrossTable tool reports, and/or
selecting what filters should be available in your StoryCreator, only the question labels
were previously displayed. As question labels are not always unique within a project,
this could occasionally cause confusion when selecting from multiple similar options.

To improve clarity, the question code is now shown alongside the label in the list of
available filters, making it easier to identify and select the correct filter.

Static filter setup in CrossTable tool

QUESTIONS
CALCULATION TYPES

STATIC FILTERS

Filter question Filter option

v | | Select options
-

Status - Status

BGCountry - Country
BGCity - City

BGGender - Gender

BGAge - Age

BGLiking - Coffeehouses liking

BGEatingOut - How often do you go to a coffeehouse?

BTAwareness uld you please list the first brand that comes to mind thinking of coffehouses
BTAwarenessiM - Would you please list all other brands that comes to mind thinking of coffeehouse]
BTRecognize - Which of the following brands do you recognize?
BTFamilarity - Which of the following brands are you familiar with?
ETConsideration - Which of the following brands would you consider?
A ETPreferance - Which brand do you prefer?

- ETVisit - When was the last time you visited Forsta Fika?

BTFrequency - How often do you visit Forsta Fika?

IOR ETRepeatVisit - Have you visited Forsta Fika before?

ADAdAwareness - What brands have you seen advertising for?

[TAl
CEExperience - Good overall experience

CEService - Good service
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Static filter and filter setup in StoryCreator

‘QUESTIONS

CALCULATION TYPES

FILTERS
All
@ selex
Filter nclude
BGGender - Gender
BGAge - Age
BGCountry - Country

STATIC FILTERS

Filter question Filter option

Select options < Delete

BGGender - Gender

BGAge - Age

BGCountry - Country

Filter information in the oufput will not include applied static filters

TIME PERIOD

INTERVAL T MOVING AVERAGE

OBJECT TYPE t CHART TYPE SERIES OPTION
WEIGHTING

BASE SIZE LIMITS

DECKS

SLIDE LAYOUT TEMPLATES

EXPORT FORMAT
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4.Data management

Al Computes — Allow Computes to be selected

We have now enabled Computes to be used as source variables within Al Computes.
This enhancement is especially useful when combining results from multiple Computes
before running prompts for example, when similar open-ended questions such as “What
additional comments do you have?” are asked across multiple surveys and you want the
Al Compute to process them together.

NOTE!
Computes are executed before Al Computes in the activation process. Therefore, Al
Computes cannot be referenced within standard Computes.

Al Computes — Default availability

We have now removed the project-level feature toggle previously required for enabling
Al Computes. This functionality is now available by default across all installations and
does not require activation by Forsta staff member.

As this is an Admin-level option accessible from the Admin view, it cannot be disabled
for individual projects. If Al functionality is not intended for use within a specific project,
simply refrain from creating Al Computes.
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Respondent Data cleaning

We have introduced a new Respondent Cleaning feature to make it easier to remove
respondents from reporting based on predefined rules. The cleaning process is executed
during project activation, meaning that all rules, including those using date conditions,

are applied at the time of activation, rather than through a scheduled daily process.

How does it work?

Cleaning rules are created using imported questions, allowing you to combine categorical
and date variables to define which respondents should be removed. These rules are
executed before any variables created within the project are generated, which is why only

imported questions can be used in the setup.

Activation Log
J Activation ID h 4

v 3

Status Y  starttime

Succeeded 2025-10-17 4:00 PM

Batch IDs:

Log

2,1

step
Preparing data

Activating data

Execution Of Respondent Cleaning Rules

forsta.com

Confirming data

Cleaning data

Recoding data

Calculating new data
Processing Al computes
Calculating weight
Updating Hierarchical Filters

Updating InMemaory

Status

Succee

Succee

Succee

Succee

Succee

Succee

Succee

Succee

Succee

Succee

Succee
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Create rule X

 Mame

Respondents Older then 3 months and Status NOT Finished ‘

Description ‘

o Warning: This action is permanent and can't be undone. Removing respendents will delete all associated data. Proceed with
caution.

ADD
r Question™® v Operator™ ——  ~ Amount ———— ~ Time unit
‘ == Interview_End - Interview_Er v ‘ ‘ Older Th... v ‘ ‘ 3 ‘ Months v [ |
. o . :- value * :
ntnshed @ J eror @ ]
~ Question™ v Operator™ ———
‘ @ Status - Status v ‘ ‘ Includes ... v ‘ [ |

CESIOCD * -

CANCEL SAVE

Warning!
Once executed, respondents removed through this process are permanently
deleted from the project and cannot be restored.
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A full log of deleted respondent IDs is available and can be accessed from both the
Activation Log and the Respondent Cleaning page via the LOGS button.

SForstaHX Platform  Visualizations ~ O swichtooldintertace (3)  (8)

€ Datasources < 1&Recode  Variable Subsets  FiltersvsWeights  Download/Upload Metadata Al Computes  Discrete Choice model  Respondent Cleaning DESIGN REPORTS [
B, variables

i Hierarchy LOGS CREATE RULE
M Reports

@ Respondent cleaning will only apply to respondents currently included in active data. Respondents existing only in inactive data will not be affected

To make sure only approved data exist in the system, delete inactive data batches
+&) Report Users

@ Events
B Legacy Features oY Name Y Description

1 Respondents Qlder then 3 months and Status I— ]
X Project Settings ® 0O =

< Collapse menu
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5.Project administration

Email notification on failed activation

For larger activations, you can add your email address under the Notification button on
the Data page to receive an email once the activation has completed.

We have now extended this functionality so that notifications are also sent for failed
activations. In addition, if an activation is interrupted, the activation status will
automatically be cleared, and a notification email will be sent to the addresses listed
under Notifications.

1 i v  fosta (457389) 2 Switchto oid interface (D)
DataBatches  SPSSExport  ExcelExport  ReferenceData  TextAnalytics DESIGN REPORT!
Set email notification on Activation X
-
sForsta I
Import data from Forsta ¥ Img
SPSS, T
Imported data batches Awrytoln(l) v m NOTIFICATIONS ACTIVATION LOG EDIT TAGS DELETE|
Active ¥ | 10 Y | Filename Y| anihtype e Po— Y| o v | Mot =

D ShowCase - Forsta Fika Survey.sav New Data 20251022 10:53 AM 1,000 40,014 Va

New date formatting options

Until now, date formats in the system, such as days, weeks, months, have been
predefined. We are now introducing the ability for you to create your own custom date
formats to use throughout reporting.

The available formatting options are based on .NET’s custom date and time format
strings.

You can manage and create formats under Project Settings - Layouts and Formats - Date
formatting.

All existing predefined formats are listed here, along with a new Custom option at the
bottom of the lists.
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Project Settings

@ performance
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Layouts and Formats

Theme, font and number farmatting
Color templates

Date formatting

Warn/hide for low base size
visualization

Significance test visualization

Screen size settings for device
fitering

Languages

Chart Animation

g0
i

Calculation and Results
Exports

Accessrights

B » &

Al Settings

El

Events and Forms
H Email sender address

& Security settings

</> Custom code

& Project name and location
& Linked projects

A Betasettings

B Project archiving
EX

Super admin settings

DATE FORMATTING

Day

2025-10-22 (yyyy-MM-dd)
22-10-2025 (d0-MM-yyyy)
22-Oct (do-MMM)
22102025 (dd M yyyy)
102212025 (MM/dalyyyy)
22/1072025 ([AAMMyyYY)
22- October (dd - MMMM)
22 - October (d - MMMM)

Week

2025-43 (yyyy-ww)

43-2025 (WW-yyyY)

2025 - Wesk 43 (yyyy - v
Week 43 - 2025 (wwww - yyy)
43 (ww)

Week 43 (i)

@ cusom &

Fomat Patiem

yyyy-MMMd

Preview
2025-October-22

@ cCustom @

Formal Pattern

Preview

Vecka 43, 25

Quarter

@ 20554 pa)
4-2025 (a-yyyy)
2025-Q4 (yyyy-qa)
Q4-2025 (a0-yyyy)
4
Q4 (qa)

Q4-25 (@g-yy)

ear

& 20250y
2501

Half year

20252 (yyyy-hy)
22025 (hy-yyyy)
2(y)

Month

202510 (yyyy-MM)

10-2025 (MM-yyyy)

2025 - October (yyyy - MMMM)
October - 2025 (MMMM - yyyy)
10 (v

October (MMMA)

Oct (MMM)

Oct- 25 (MMM - yy)

Qct - 2025 (MMM - yyyy)
October - 25 (MMMM - yy)

25 - Oct (yy - MMM)

2025 - Oct yyyy - MMM)

@ custom @

Format Pattern

MMM “month’, yyyy

Preview

‘October month, 2025

@ cusom ®

Formal Pattern

[Hhy, yyvy

Preview

H2, 2025

Calendar cantrol

@ 2025-10-22 (yyyy-MM-dd)
2210.2025 (dd MM yyyy)
1012212025 (MM/ddiyyyy)
2211072025 (SAMMIYYYY)

F

o swiehtooldinterface (7) ()

DESIGN REPORTS [2

Date format reference [

You can read more about .NET’s custom date and time format string here.

As shown in the example image, you can include static words within your date format. If
any of the letters in your static text overlap with formatting characters, simply enclose the
word in quotation marks ("").

NOTE!
Static words added to your date formats are not included in translation files and
will therefore not be translated.
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Below are some examples of commonly used standard date and time formats.
Example date: June 9™ 2025 (Monday, week 24)

Date format Explanation Outcome
d Day of the month, 1-31 9
dd Double-digit day of the month, 01-31 09
dddd Full name of the weekday Monday
ww Double-digit week number, 01-53 24
wwww Double-digit week number with “Week” prefix | Week 24
M Month number, 1-12 6
MM Double-digit month number, 01-12 06
MMM Three-letter month abbreviation Jun
q Quarter number, 1-4 2
qq Quarter number with “Q” prefix Q2
y Last two digits of the year, 0-99 25
yyyy Full year, four digits 2025
hy Half-year digit 1

You can freely combine these formats to create custom outputs.

Date format Outcome
dddd wwww, yyyy Monday Week 24, 2025

“H’hy 2025 H1 2025

dd MMM-yyyy 09-Jun-25

Your defined custom date formats will be applied throughout the project wherever dates
are displayed to report users in charts, tables, or other visual elements.
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